
 

 
 

Position: E-commerce and Digital Media Assistant – Internship 
 
Workplace: Club Med Australia head office – Sydney  
 
Availability: 6 months 
 
Starting date: 5th December 2017 
 
All our internships are non-paid however there are other benefits provided. 
Upon successful completion of the 6 month placement, a reimbursement of $AUD1000.00 is 
given and the candidate will also be eligible for a week holiday at one of our resorts in the 
Asia Pacific zone. Flights are included for this holiday. The candidate is allowed to take one 
person with them on this trip however flights would be excluded. 
 
The Company: For over 60 years, Club Med has been the worldwide leader in all-inclusive, 
upscale and multicultural holidays with over 80 resorts in the most beautiful destinations 
across the world. 
 
 
 
 Please send your application to: hr.australia@clubmed.com 
 
 

 
 
 



List of tasks 
 
Mission 1: Manage site content for AU and NZ website and be responsible for the updates of 
the Club Med blog 
 

- Update the website with news and offers 
- Continuously improve the customer path by enriching content and optimizing navigation 
- Create blog articles based on SEO needs and PR activity 
- Spot bugs and liaise with Paris team to solve them 

 
Mission 2: Take care of all the online and CRM reporting and online visitor behaviour using 
Google Analytics Premium on a weekly and monthly basis 
 

- Update the weekly reporting with key online KPIs and relevant historic data 
- Provide insights and data on CRM KPIs 
- Analyse results and give recommendation on possible improvements 
- Build up the monthly reporting with more detailed analysis according to the past results 

 
Mission 3: Assist in implementation of digital media campaigns : creative, strategy and 
reporting 
 

- Participate in monthly meetings with the agency 
- Work on creative ideas and execution for the digital campaigns 
- Optimize reporting and results analysis 

 
Mission 4: Other projects and ad hoc duties as designated by the Online Marketing Manager 
 

- Responsible for upcoming projects from either Internal, Regional or Paris as designated by 
the Online Marketing Manager 

- Liaise with relevant personnel  
- Provide support where necessary to other staff members to ensure the success of the 

project 
- Report on various stages of the project and make recommendations to optimize processes 

and ensure the timetable to kept up to date 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



Skills/Experience/Knowledge/Requirements 
 
To be successful in achieving the requirements of this role you will need to have: 
 

- Excellent English verbal/written skills, internet interest  
- Excellent interpersonal skills for team work 
- Planning ability, project management, good communication skills 
- Marketing / Creative experience 
- Assess statistics of campaigns make recommendations 
- Efficiency on working on multiple projects and with different departments 
- Adobe Photoshop 
- Google Analytics 

 
Attitude behavior / Personal qualities 
 
You will need to possess the following: 
 
Someone who is outgoing and would be a team player. The ability to work under pressure, 
in particular to short turn around times. Contribute during meetings and provide ideas on 
upcoming projects. Be able to multi-task and prioritise during a busy schedule. 


